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The HYPER! (Hearing 
Young People’s views 
on Energy drinks: 
Research) study

https://www.dur.ac.uk/public.h
ealth/projects/current/hyper/

https://www.dur.ac.uk/public.health/projects/current/hyper/
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Young people (11-18 years) in the UK:

• Are more likely to consume energy 
drinks than their counterparts in 
many other EU countries

• Consume more energy drinks on 
average per month (3.1l vs 2l)

• Are more likely to be ‘high chronic 
consumers’, i.e. 4-5 times a week
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The HYPER! study

Focus groups with Year 6 and Year 
9 pupils, plus interviews with 
school staff, parents and carers

Mapping exercise involving a 
pupils to identify energy drink 
vendors around each school
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Our study highlighted a 
complex picture of energy 
drink consumption by 
children and young people 
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“You can get four for like a 
pound. You know them little 

cans like the Emerge? You 
can get like four for a 
pound.” (Year 9 girl) 

“At 35p it’s cheaper to buy one of 
them than it is to buy a bottle of 
water or to buy a normal drink, 
and that’s the issue.” (Teacher)
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(DEFRA, 2016)
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“It’s getting to the point where the 
energy drinks has overtaken the soft 
drinks. You go in [to shops] now and 

it’s very difficult to avoid them, 
especially if you know you don’t want 

your kids to have them.” (Parent) 
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Source: British Soft Drinks Association Annual Report 2015
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Intervention options

Improved labelling?

Sales and marketing restrictions?

Use of advertising and social media?

Education for children, young people 
and parents?

Peer-led interventions?
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Intervention options

Improved labelling? • Labelling of energy drinks already 
regulated at EU and UK level

• BSDA voluntary code of practice in place 
since April 2015

Sales and marketing restrictions?

Use of advertising and social media?
• Limits of individual behaviour change 

and health education approaches

• Unlikely to be able to counter messages 
produced by global drinks companies 

Education for children, young people 
and parents?

Peer-led interventions?
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Wide range of 
supporters

and many more…
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“We are extremely disappointed by the Government’s 
decision to hit the only category in the food and drink 
sector which has consistently reduced sugar intake in 
recent years – down 13.6% since 2012. We are the only 
category with an ambitious plan for the years ahead – in 
2015 we agreed a calorie reduction goal of 20% by 2020.”

Gavin Partington, British Soft Drinks Association
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Economic rationale

Government intervention in a market is warranted 
when there are ‘market failures’ that result in less-
than-optimal production and consumption.

(Brownell et al, 2009)
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Market failures in respect to SSBs

1. Consumers make decisions with imperfect 
information

2. They have time-inconsistent preferences 
(instant gratification)

3. They do not bear the full costs of their 
consumption decisions
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‘Do nothing’ is 
not an option

Poorest children and 
families are already 

paying the price
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Let’s help to stop this 
from being the norm!
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