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The story of sugar in 3 books



The health impacts 
of too much sugar







The story of sugar in 3 books



Additional benefit of tax:

the revenue – £300million to £1billion

• should be hypothecated

• to be spent on programmes that protect 

children’s health and the environment 

they grow up in

• can target those communities and socio-

economic groups currently with highest 

rates/risk of diet-related ill health



Tax as a symbol to public to reduce sugar consumption



Tax as an incentive to manufacturers to 
reduce sugar content (reformulation)

)



Tax as a symbol by government that they are taking 
strong measures to reduce sugar consumption





People power: the campaigning continues

www.childrensfood.org.uk


